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Marketing to and Closing New 

Builders  



Marketing to and Closing New 

Builders  

We provide solutions; we do not sell products! 

 -It is our job to move help move the market    

   forward! 

 

Find your builder’s pain point and solve it 

 

Demonstrate value! 

 

Know your product; be the expert! 

 
 
 



Marketing to and Closing New 

Builders 
Home buyers are 
looking for: 
 
-Numbers… 
 
-Features… 
 
-Value!  
 



Marketing to and Closing New 

Builders  
Builders are looking 
for ways to sell more 
houses utilizing: 
 
-Silent sellers 
 
-Educated sales staff 
 
-Collateral with their 
logos   
 



Marketing to and Closing New 

Builders  



Marketing to and Closing New 

Builders  

-Demonstrate 
that you can 
provide to them 
the tools to help 
them sell 
whatever 
program they 
are participating 
in 



Marketing to and Closing New 

Builders  



Marketing to and Closing New 

Builders  

-Partner with 
other companies 
that will help 
make your 
builders’ jobs 
easier 



Marketing to and Closing New 

Builders  
The statistics are on your side! 

 -Certified homes sell faster and sell for more! 

 

Utilize more stringent building codes in your favor 

 -In many cases, builders almost have to use  

  Raters 

 -Once your foot is in the door, you have the 

      opportunity to sell them more! 

 

Join and be active in local HBAs and green building 

councils 

 

 

 

 

 
 
 



Starting and selling your own 

program rooted in energy efficiency 

and building science 

 

 
 
 



Starting and selling your own 

program rooted in energy 

efficiency and building science  

Be ready for a hefty investment of time, energy, 

and resources ($$$) 

 

You need a team of experienced green building 

professionals 

 -One person CANNOT do this alone 

 

Program has to have credibility 

 
 
 



Starting and selling your own 

program rooted in energy 

efficiency and building science  

Begin with the HERS Index Score! 

 

Build a marketable brand 

 

Program must have sales and marketing tools 

available to builders and their real estate/sales 

agents 

 
 
 



Starting and selling your own 

program rooted in energy 

efficiency and building science  

 
 
 

Yard signs 
 
Silent Sellers 
 
Brochures 
 
Sales Trainings 
 
Websites 
 
Etc. 



Starting and selling your own 

program rooted in energy 

efficiency and building science  

 
 
 



Starting and selling your own 

program rooted in energy 

efficiency and building science  
You need a website 
 
List your builders on 
your website 
 
Testimonials from 
builder/homeowners 
are key 



Expanding into green verifications 



Expanding into green 

verifications 
Differentiator 

 -Typically more complicated to do than energy 

  efficiency programs 

 

Make the customers you already have buy more 

 

Make the process as easy and as seamless for 

the builder as possible 
 
 



Expanding into green 

verifications 
As you do when selling to builders, provide them 

with solutions and this time do so in lieu of 

causing problems 

 

Standardize checklists for builders that build the 

same basic product time after time 

 

Take what does NOT add 

value out of the system 
 
 



Expanding into green 

verifications 

Training fees are common but varied with some 

programs requiring travel for trainings 

 

Yearly fees are also common but varied 

 

Finally, many green programs require per house 

fees which can be substantial ($200-$500/house) 

 
 
 



Expanding into green 

verifications 
Green programs requirements add-up and cost 

the end user (consumer) $$$ 

 

All of these fees and requirements discussed 

add-up!  

 

Green is GREAT, but the benefits are even 

tougher to quantify than energy efficiency 

programs 

 
 
 



Expanding into green 

verifications 

If you convince a builder to build green homes, 

you then have to provide them the tools to sell 

green homes 

 

If you are not selling it, you are giving it away! 

 
 
 



Expanding into green 

verifications 



Expanding into green 

verifications 



Green homes sell for more and sell quicker! 

 

 
 
 

Certified homes sell for more and sell quicker! 

 

 
 
 



Questions? 
 
 
 


