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Social Media? 



•  Talk to millions of people 
 
•  Listen to what they have to say 
 
•  Network and promote yourself 
 
•  Have fun! 



•  Reinforce	
  brand	
  equity	
  and	
  promote	
  
brand	
  advocacy	
  

	
  
•  Have	
  public	
  interact	
  with	
  characters	
  in	
  
real-­‐:me	
  via	
  Facebook	
  and	
  Twi>er	
  

•  Over	
  9	
  million	
  views	
  







Business + 

GROWTH 

Why Social Media? 



 
 

•  Build & engage a 
community 

•  Create brand advocates 

•  Find out what others are 
doing 

•  Product development 

•  Recruitment 



 
 

Making the case 





160.3 
Million 

52.7 
Million 

5.6 
Million 

Users in the U.S. 

84 
Million 

175 
Million 



•  Over 160 million users in U.S. 
alone 

 
•  Average user is 41 years old 
 
•  65% of users are over 35 
 
•  59% of users who “like” a 

brand or product have used it 
 



Best Practices 
 
•  Content: Images, videos, interactive content 

works best 

•  Posting: Find out when your target market 
is most active and post then 

•  Engagement: Converse regularly with your 
audience 



Infographics 



Videos 



Images 



•  53 million users in US alone 
 
•  72% of users are between 

18-49 

•  70% have some college 
education 

•  400 million tweets sent per 
day 

•  55% of users are female 



Best Practices 
 
•  Content: Be interesting! Don’t overdo #hashtags 

•  Posting: Respond to enquiries 

•  Engagement: Make lists of people who should be 
engaged 



 

Retweets	
  



 

Like-­‐minded	
  followers	
  



•  6 million users in US alone 

•  Acts as a social layer 
connecting millions of sites 

•  Audience is estimated to be 
overwhelmingly male at 70% 

•  Most popular in the US 



Best Practices 
 
•  Content: Google+ is tailor-made for sharing imagery 

•  Posting: You can have conversations and post information 
for later consumption 

•  Engagement: Look for key influencers; they’ll be your 
brand advocates 

 



Communities 



Videos 



Engagement 



•  84 million users in US alone 

•  Over 3 million companies using it 

•  33% of visits from mobile sites 

•  Available in 20 languages 

•  Facebook for professionals 



Best Practices 
 
•  Content: Keep your company page up-to-date; offer 

professional assistance and advice 

•  Posting: Always update your profile with latest news and 
changes to your organization 

•  Engagement: Solicit recommendations and give yours; 
find and join related communities 

 



Establish thought 
leadership 



Promote services 



•  175 million users in US alone 
 
•  Reaches more US adults in age 

range 18-34 than cable 
 
•  Mobile devices account for 1 

billion views each day 

•  6 billion hours of video 
watched each month 



Best Practices 
 
•  Content: Videos giving tutorials, advice and 

how-tos are very popular 

•  Posting: There’s no hard and fast rule for 
posting here; do it whenever you have the 
time and inspiration! 

•  Engagement: Respond to positive feedback 
by creating new videos based on what your 
customers want 



Taking RESNET’s 
message to consumers 



/ 



Video 



Articles 



Promote  
services 



Paid promotions 



/ 



Conversations 



Paid ads 



/ 



Communities 



Videos 



Infographics 



/ 



Thought leadership 





Listen 
Post 

Measure 





Fourth  
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