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Marketing to Homebuyers:
Capitalize on the Value Proposition of 

ENERGY STAR Certified Homes



Overview

• The ENERGY STAR Advantage
• The ENERGY STAR Value Proposition
• Materials and Resources for 

Communicating with Consumers
• Resources for Our Partners



Strong Stakeholder Interest

• More than 1.4 million certified homes built to date

• More than 3,600 builders, 860 verification organizations, 
150 sponsors, and 900 HVAC contractors nationwide

• 84% of consumers recognize ENERGY STAR as the 
symbol of energy efficiency

• EPA has been building consumer’s trust in the ENERGY 
STAR brand for more than 20 years



Americans Still Dream of 
Owning a Greener Home



Our Value Proposition



ENERGY STAR: Added Value 
Based on Building Science

If you want your homes to be:

Affordable Comfortable Durable

Building science says to have a:

Complete 
Thermal 

Enclosure 
System

Complete 
HVAC System

Complete 
Water 

Management 
System

1 2 3



ENERGY STAR: Added Value 
Based on Building Science

Core 
Efficiency 
Measures
Guarantees that 

efficiency measures are
included in every 
qualified home.

System 
Inspection 
Checklists

Sets standards for details 
that have a critical impact 

on efficiency, comfort, 
quality, and durability.



ENERGY STAR:  
A HERS Score and More

• ENERGY STAR starts with a HERS score, to provide 
the consumer with objective information about 
efficiency.

• ENERGY STAR sets a HERS index target for each 
home that demonstrates excellence in energy 
performance. Not just any score will do to earn 
the ENERGY STAR.



ENERGY STAR:  
The Value for Builders

• Leverage the ENERGY STAR Brand
– 20th Anniversary of the ENERGY STAR brand. 
– 84% of consumers recognize and trust 
ENERGY STAR as the government-backed symbol 
for energy efficiency.  

• Market Leadership and Differentiation
– Be among a select group of builders. 
– Be proactive in complying with pending new code requirements. 

• Lower Warranty Issues and Complaints
– Utilize cost-effective building techniques and materials for a more 

efficient construction process. 
– Inspection checklists offer an unmatched process control with a higher 

return on investment, better quality homes, and more satisfied 
customers.



ENERGY STAR:  
The Value for Raters

• Position Clients for Success 
– A well thought out package of critical, 
integrated building science-based branded 
and backed by the EPA. 
– Position builders to provide a better built 
home and a more satisfied client.

• Fully Deploy Your Services 
– Working with ENERGY STAR can lead to the opportunity to 

offer other rater services (duct testing, training, etc.)
• Work with the Best 

– Partner with builders that understand the value that 
ENERGY STAR brings and not builders just wanting a label 
to sell. 



ENERGY STAR:  
The Value for HVAC Contractors

• Demonstrate Leadership
– Be allied with one of the best known 
consumer brands around

• Lower Risk 
– Work on the best homes, 
with a complete thermal enclosure system

• Increase Profits
– Reduce complaints and warranty claims and improve customer 

comfort
• Expand Business

– Serve more than 3,600 ENERGY STAR builder partners that need a 
credentialed contractor

• Future-Proof Your Business
– Prepare for more stringent codes and enforcement related to HVAC 

systems



ENERGY STAR:  
The Value for Home Buyers

• A Simple Solution for Homebuyers 
– A home that is efficient without sacrifice, 
just by looking for the label. 
– Consumers don’t need to understand all 
the details of a scoring system or the building 
techniques and energy-efficiency features.

• A Better Home 
– Certification means an efficient home that provides 

better quality, better comfort, better value, and peace 
of mind for years to come.



Consumer Marketing 
Materials and Resources



New Consumer Messaging 
Platform Launched in 2012

• Marketing Objective
– Aspirational and Emotional Appeal

• Tie into the home ownership desire for performance, 
durability, and comfort with an emotional hook.

– Rational Appeal
• Make a rational case for energy efficiency that builds on 

building science, quality assurance, third party 
verification.

– Leverage the ENERGY STAR Brand
• Develop a look and feel that falls within the guidelines 

of the ENERGY STAR brand.



New Consumer Messaging 
Platform Launched in 2012 

Creative Concept: Better is better.
• Differentiation

– An ENERGY STAR certified new home is 
simply better.  
• It supplies the peace of mind because genuine 

quality is built-in and will last for years to come.
• It provides added comfort. 
• It meets rigorous new government-backed 

requirements for energy efficiency.  



New Consumer Messaging 
Platform Launched in 2012

• Hook: Better is better.
– An ENERGY STAR certified home is always 

built better and built to last because the best, 
tried-and-true, integrated construction 
practices are used from the ground up. 

• Four Pillars
1. Peace of Mind
2. Enduring Quality
3. Wall-to-Wall Comfort
4. Proven Value



Consumer Outreach Materials 
and Resources

Order online at energystar.gov/publications



Consumer Outreach Materials 
and Resources

• Factsheets
– Thermal Enclosure
– Water Management
– Heating and Cooling
– Lighting and 

Appliances
– Independent Testing 

and Verification



Consumer Outreach Materials 
and Resources

• Homeowner 
Certificate
– Details the standard 

features of an 
ENERGY STAR 
Home

– Includes a HERS 
Index that shows a 
homes HERS score



Consumer Outreach Materials 
and Resources

• New Consumer Web Site Design



Consumer Outreach Materials 
and Resources

• New ENERGY STAR for 
Homes Newsroom Web 
page
– View current media 

coverage 
– See “live” newsfeeds for

@energystarhomes

facebook.com/energystar



New Consumer Video

• Available for partner download 
at energystar.gov/mesa

• To be on YouTube at 
YouTube.com/epaenergystar

• Will be made into a TV PSA



New Print PSA

New Print PSA
• Increasing Consumer 

Awareness
• Pitching to Magazine 

Publications to begin 
March 2013

• Exploring other PSA 
opportunities in 2013



New Consumer Materials
Under Development

• Online House Illustration
– Draft Concept Wireframes 



Promoting the Value of ENERGY 
STAR via Trade Media
Trade Media Placements
• Three print and online 

placements in              
Green HomeBuilder
– 213,000 Impressions and 

$54,855 Ad Value
• One online placement in 

EcoHome
– 54,735 Impressions and 

$3,000 Ad Value



Additional Resources 
for Partners



ENERGY STAR Logos

• Partners can download logos via their My ENERGY 
STAR Account (MESA) energystar.gov/mesa:

Partners must use logos in accordance with our 
logo guidelines (energystar.gov/logos)

Promotional Mark

Certification Mark

Partnership Mark



ENERGY STAR Logos (cont.)

NEW 100% Commitment Logo – Available for Download 

Ask About ENERGY STAR Certified Homes Logo

Partners must use logos in accordance with 
our logo guidelines (energystar.gov/logos)



ENERGY STAR Logos (cont.)

Designed to Earn logo – for verified home plans

Partners must use logos in accordance with 
our logo guidelines (energystar.gov/logos)



ENERGY STAR Logos (cont.)
• Using the ENERGY STAR Marks: Quick Reference 

Guide for New Homes Partners



Partner Resources on the 
ENERGY STAR Website

• Partner Landing Page



New Marketing Resources 
Web Page

– Find marketing 
tools and 
materials

– Social media 
Links

– Promotional 
opportunities



Other Marketing Efforts
• Linking Opportunities

– New web banners and buttons and coding 
instructions

Visit: energystar.gov/homes, click on “Marketing Resources”



Partner Locator

• http://energystar.gov/partnerlocator



Stay Connected

• Follow us on Twitter: 
http://twitter.com/energystarhomes



Stay Connected
• Follow us on Facebook:
http://www.facebook.com/energystar



Free Webinars

• EPA will continue to offer free training via 
webinars including topics on:
– The Guidelines and Checklists
– Regional Specs
– Special Interest Topics
– Next Marketing Webinar: April 2nd



ENERGY STAR Certified Homes –
Better is Better

ENERGY STAR Partner Web Site
www.energystar.gov/newhomespartners

ENERGY STAR Consumer Web Site
www.energystar.gov/newhomes

Email us at energystarhomes@energystar.gov

@energystarhomes

facebook.com/energystar


