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Membership based non-profit whose mission 
is to promote healthy, energy- and resource-

efficient homes in California

Introducing Build It Green
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 At time of purchase, home buyers:
1. Make green improvements after purchase
2. Seek homes with green benefits

 At time of sale:
1. Sellers use labels to highlight green benefits
2. Appraisers use green MLS data to develop 

comps
3. Green labeled homes sell at a premium
4. Realtors & clients make green improvements 

prior to sale to improve value

Vision for a Transformed Real Estate Market
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 In 2013, 5 million 
homes were sold 
nationally

 Home buyers spend > 
$6,000/yr on home 
improvements

Market Opportunity @ Time of Purchase
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Empower Buyers’ Agents to match clients 
with green home improvement services
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 Home values increase 
$10-25 for every $ in 
reduced annual utility 
bills2

 Homes marketed with a 
green label showed a 5-
10% price premium

Market Opportunity @ Time of Sale
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Empower Listing Agents to sell green 
features and benefits
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 Incentives

 Realtor Training

 Home Buyer Outreach

Strategies for Engaging Buyers’ Agents
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PMZ Realtors to earn $50 for every referral to GreenHart

Incentives
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 2013-2014: Train 400 Realtors in Southern CA

Realtor Training
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“Loved the seminar and 
materials! ...What an 
eye opener to what’s 

out there for our 
clients!”

Cathy Izumo

Realtor Keller Williams 

Palos Verdes Realty

Rolling HIlls Estates, CA
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 Webinars

 Field Training

 Peer-to-Peer Exchange

 Coaching

Realtor Training: Continuing Education
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 Website

 Marketing Toolkit

 Online Advertising

 Launch April 2014

Home Buyer Outreach Campaign
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Home Buyer Campaign: Website
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 Green Realtor fact 
sheet

 “What’s a Green 
Home?” infographic

 “Do the math” 
summary sheet

 Case studies

 Rebates and financing 
cheat sheet
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Home Buyer Campaign: Marketing Toolkit
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Home Buyer Campaign: Online Advertising
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 Appraiser Training

 Green Home Certs to 
Build Inventory

 Case Studies

 Green Appraisal 
Addendum

Strategies to Capture Green Market Value
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Appraiser Training
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Green Home Certification
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 Gerardo: 

 Value conclusions: Pre - $420k / Post - $460k

 Energy upgrades save $1,963/yr, add 9% to value

Green Home Certification Case Studies
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 Brown

 Value conclusions: Pre - $475k / Post - $500k

 Energy upgrades save $1,600/yr, add 5.5% to 
value

 Kienzle

 Value conclusions: Pre - $720k / Post - $765k

 Energy upgrades save $2,237/yr, add 6% to 
value
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Green Appraisal Addendum
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1. 

Questions?

www.builditgreen.org

Bruce Mast
Deputy Executive Director
Bruce@builditgreen.org
(510) 590‐3365
www.BuildItGreen.org


