
HERS Index and Utility Brand  
Make a Powerful Partnership 







HERS Consumer Awareness 

 Stakeholder Meeting 

 Awareness Campaign  

– Advertising and Media Strategy 

 Focus Groups 

 



Key Findings 

 Energy Efficiency is a consideration 

 Very low awareness of HERS Index 

 Desire for one metric to help define home energy 
efficiency 

 Confusion created by acronym 

 Confusion based on scale 

 No clear design concept favorite  

 







Media Strategy 

 Radio   Hidden   Numbers  

 Digital  

 

http://georgiapower.com/campaign/audio/GP14899.mp3
http://georgiapower.com/campaign/audio/Numbers-GP14897.mp3


Online Digital Ads 

 



Media Strategy 

 Radio    

 Digital   

 Billboard 

 Newspaper/Magazine 

 Georgiapower.com/HERS 

 



Georgiapower.com/HERS 

http://www.georgiapower.com/earthcents/residential/hers-index.cshtml?Hers=link


Georgiapower.com/HERS 

http://www.georgiapower.com/earthcents/residential/hers-index.cshtml?Hers=link




Media Plan 

 

  Radio Digital Billboard  Print Web 

  Expected 7,614 25M 5.6M 
(weekly) 

5.6M   

  Actual 8,498 37M 



Web Analytics  

  

  May June July  Aug. Sept. Oct. Nov. Dec. 

  HERS 

Page     

  Unique 

Visits 

  64 1,098 6,332 

 

10,735 6,589 5,102 4,755 83 



Tim, 
  
I thought you’d be interested to know that in the past few 
weeks, I’ve received 2 calls regarding HERS ratings. The 
HERS Awareness Campaign is definitely working! 
  
An administrative person for a local EarthCents builder called 
me and said they had a customer contact them wanting to 
know what the HERS rating was on one of their homes. 
  
I also had a builder call me last week to say he was finally 
ready to sign up his homes under the EarthCents 
program.  What convinced him was he had a customer ask 
him what the HERS rating was on one of the homes he had 
completed! 



Copy testing 

 Barriers to attention 

 Increase readability 

 HERS acronym is understood when spelled out and 

explained 

 Confusion about which house was more energy 

efficient 

 





 





What’s Next? 



 



Program Support 

 Realtor Training 

 Truck / car magnets 
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Program Support 

 Realtor Training 

 Truck / car magnets 

 Yard signs  

 Model home kits  

 Web tile ads 

 Videos 
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